DPUIC : International IMC
and the new MBA Programs
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g8 :  91319€l Raveena Singh, Director of the Master’s Program in Marketing Communication, the University of Canberra, Australia
491 B19N9e Jeff McFarland, founder of Span Consulting. He has professional experience on both client and consulting sides
in the U.S. and Asia with Samsung, Honda, Ford, Saatchi & Saatchi, and Temporal Brand Consulting.
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“The internationally recognized degree that
provides students with additional insight, skills and
confidence to improve their work performance and seek
more challenging employment opportunities. The areas of
study are relevant to any business model. Successful
graduates are able to view challenges in the workplace
from a muliiple perspectives, including marketing, IMC,
financial, HRM, technological and ethical. The range of
perspectives gives greater depth to problem definifion
and decision making”.
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